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Abstract 

It is obvious that higher education crisis takes place in Latvia. This is proved by the quantity of universities (33, of which 19 are public), decrease of students (on average 15 % per year), migration of workforce, higher education program duplication, as well as, by the fact that science doesn’t interact with the real market conditions. Therefore, reasonable question arises, how a particular educational institution will develop under above mentioned conditions.
[bookmark: _GoBack]In today’s global environment many different indicators influence the performance in the market of higher educational institution and its development. One of most valuable indicators for a university is the number of commercialization of scientific elaborations. Therefore university and business interaction should be carefully researched.
Purpose – to identify different factors what influence cooperation initiatives among higher education institutions technologic developments and entrepreneurship.  
Design/methodology/approach – the authors employed different research methods, both qualitative and quantitative: surveys, grouping analysis etc.
Findings – research results confirmed that there are two independent actors in the Latvian market – scientists and commercial units. Both of them have different interests and motivation, and they cannot negotiate due to this. 
Research limitations/implications – the topic raised in this research paper is very wide, so the authors considered only main aspects. Research initiates following researches, which authors carry out in their further researches and work. 
Practical implications – by analysis of historical development of higher education institutions’ development in the European Union as well as by analysis of different experiences in bringing together these parts, authors concluded that there should be developed new strategic approach for the university as well as for whole higher education system in Latvia what is based on bridging together science and business. 
Originality/value – research results confirmed that there are two independent actors in the Latvian market – scientists and commercial units. Both of them have different interests and motivation, and they cannot negotiate due to this. Article considers experience of other high schools in commercialization of inventions. Results show certain steps of strategic development. These are especially valuable for Riga Technical University, but it can also be used for other university invention capitalization and bridging among universities and entities.
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