IV. posms. Projekta ievieSanas 1.karta. Pirms projekta ievieSanas dziveé, projekta
dalibniekiem javeic dazadi petfjjumi un eksperimenti, model&jot ka ,,Smart grid” sistéma
strada realitate, pétijumos iesaistot gan elektroenergijas raZzotajus, gan elektroenergijas
patérétajus.

V. posms. Projekta gal€ja ievieSana. P&c tam, kad visi pétjjumi bis veikti projektu biis
iespéjams ieviest pilniba.

~omart grid” sisitémas ievieSana ir daudzu dalibnieku komplekss darbs. Taja piedalas gan
razotaji un lietotaji, gan zinatnieki, lai noteiktu un izveidotu visoptimalako un efektivako
»Smart grid” sistému, nemot véra visas regionalas ipatnibas un visas tehnologiskas iespgjas,
ka arf, lai noteiktu optimalako projekta cenu.

Latvija ievieSot $adu sistému izveidotos jauns elektroenergijas tirgus modelis, kura razotaju
un patérétaju lomas nebilis precizi sadalitas, lidz ar to parasti ,,monopolizetais”
elektroenergijas tirgus tuvinatos ,,pilnigas konkurences” apstakliem.

V. Satrevi¢s, J. Zvanitijs EKSPORTA NESTABILITATE UN VALDIBAS
POLITIKA RAZOSANAS NOZARES

V. Satrevi¢s, J. Zvanitajs EXPORT VOLATILITY AND GOVERNMENT
POLICY FOR PRODUCTION BRANCH

This paper analyses the hypothesis that export volatility depends upon the level of
industrialization of the exporting country and the level product cycle for exporting product.
This paper research empirical evidence in support of the hypothesis.

The paper also analyses the effects of data aggregation on empirical results and suggests
topics for future research. This paper provides the empirical work in the previous studies for
different group of products and finds further support for the hypothesis. It also discusses the
significance of the empirical findings, their significance in explaining why government
policies have increased export instability in many developing countries, and their policy
implications. Finally, the paper analyses the effects of data aggregation on the empirical
results of studies of export fluctuation and provides topics for future research.

RaZoSanas nozares, iekSzemes kopprodukts, tautsaimnieciba, razoSana,

D.Séeulovg E-VIDES IZMANTOSANA LOJALO KLIENTU LOKA
UZTURESANAI

D.S¢eulovs USE OF E-ENVIRONMENT FOR LOYAL CLIENT PORTFOLIO
MAINTENANCE

Pateicoties straujam parmainam misdienu tehnologijas, ekonomiskai, kultiras un sabiedribas
globalizacijai, ka arT citu faktoru ietekmes dél, nozimigas parmainas notiek marketinga.
Viena no galvenajam tendenc@m miusdienigd marketinga ir elektroniskas vides un interneta
izmantoSana produktu un pakalpojumu virzisanai. Lai butu konkurétspgjigiem, uznémumiem
jaievie§ jaunus panémienus klientu piesaistiSanai un noturéSanai, ka ar1 jaizveido lojalo,
pastavigo un uzticamu klientu loku. Elektroniskas vides attistibas rezultata attistas arl
elektroniska komercija un elektroniskais marketings.
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