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Jaunas pilsétvides radiSana mauasdienas
ir komplicéts process, kas ietver dazada
veida informacijas transforméSanu telpiskas
struktaras. Informacijas transformésanas
process savukart liela meéra saistits ar
apstradajamas informacijas organizésanu
vizuala forma, kas pieprasa parzinat ar vizualo
att€loSanu  saistitas likumsakaribas. Peétfjuma
apskatita pilsétvides veidoSanas radoSa faze,
saistitas informacijas organizacijas process,
nevis fiziskais buvniecibas process. Vizualas
att€losanas likumsakaribas ir sféra, kas vairak
saistita ar komunikacijas zinatni, mediju teoriju,
vizualajam makslam. Tagadnes pilsétvides
veidoSana informacijas transformacijas process
ir ideju apmaipa un komunikacija. ZinaSanu
ieguve par pilsétvidi muasdienas liela méra
balstita uz tas vizualo att€loSanu un izpratni
par tas vizualo véstijumu. ST darba merkis
ir paradit, ka, izmantojot semiotikas un mediju
teorijas likumsakartbu parklajumu masdienu
pilsétvides radiSana, ir iesp&jams veiksmigi
un meérktiecigi pielietot vizualo att€loSanu
ka komunikacijas kanalu starp pilsétvides
raditajiem un citiem procesa iesaistitajiem
dalibniekiem. EsoSie pétTjumi arhitektaras teorija
un praks€, ka arT semiotika un mediju teorija
nav sniegu$i pilnvertigas atbildes tieSa saistiba
ar muasdienu pilsétvides veidoSanu. Pétfjuma
merkis licis izraudzities atbilstoSas izp€tes
metodes. Materials ir analizéts un Kkartots,
izmantojot aprakstoSi analitisko izp€tes metodi,
Sada veida noskaidrojot vizuala véstfjuma
jédzienu un ar to saistito jédzienu saturu
arhitekttras teorijas, semiotiskas analizes un
mediju teorijas konteksta. PEtfjuma semiotiska
pieeja un mediju teorija ir izmantotas ka
teorétiska baze, saistot tas ar arhitektdras un
pilsétplanosanas teorijas aspektiem. Sie aspekti
ir balstiti arT pilsétplanoSanas praktiskajos
pieméros. Peétljuma ir veérsta uzmaniba uz
vizuala véstfjuma veidoSanas aspektiem Latvijas
pilsétvides planoSana.
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Pilsétvides veidoSanas Tpatnibas 21. gadsimta

Pilseétbavniecisko  struktdru  attistibai
musdienas ir interdisciplinars raksturs, un $aja
procesa ir iesaistiti daudzi faktori. Viens no
Sadiem faktoriem ir Eiropas vienotas infor-
macijas un ekonomikas telpas ietekme uz
pilsétbaivniecisko struktiru attistibu. ST briza
pilsétbavniecisko struktiru veidoSanas tendences
uzrada attistibu, kas parkapj nacionalas robezas,
sekojot informacijas ekonomikas attistibai,
un vienlaicigi ir spécigi atkarigas no geografiskas
dislokacijas vietas [7]. Saja aspekta svarigi
runat par pilsétbavniecisko struktiru formésanas
modeliem plasa saistita teritorija — Eiropa, ko
apvienojusi vienota sisttma Eiropas Savieniba.
Ta ir vienota informacijas telpa, kas pilsétvides
veidoSanas konteksta nozim€ parzinat So
informaciju un transformet telpiska forma.

Pilsétvides veidoSanas Ipatnibas
21. gadsimta Eiropa butiski ietekmé&jusi arT
vizuala telpas izzinas veida domin€Sanas
ienestas izmainas. Rietumu kultara tekstualitate
konsekventi uzskatita par intelektualas prakses
augstako formu [14], turprett vizualie att€lojumi
vienmér uzskatiti par ideju pavadosam
otrSkirtgas nozimes ilustracijam. Sobrid vizualas
kultaras ka disciplinas paradiSanas, attistot “att&lu
teoriju”, ka to nosaucis Viljams Micels, makslas
véstures profesors Cikagas universitaté, rietumu
filozofija un zinatn€ akcente€ tieSi vizualo pasaules
izzinas modeli nevis tekstualo [12]. Musdienu
kultora ir speciga att€la interpretacijas tradicija.
Vizuala att€loSana ir kluvusi par nozimigu
kultoras sastavdalu, tapec batiski ir verst
uzmanibu uz att€lu kultdru, kas nozimé
interpretéSanas, kodu, t€lu parzinasanu ka no
vizualas att€loSanas raditaja, ta uztver€ja puses.

Rezultats ir 21. gadsimta pilsétvide -
komplekssmehanisms, kur§sastavnoneskaitamam
heterogénam komponentém, kuras savstarpgji
parklajas un mijiedarbojas. 21. gadsimta
pilsétplanosana ir kombinétais urbanisms,



taja mijiedarbojas un parklajas neskaitami
faktori vienlaicigi [13, /4]. Kombinéta urbanisma
galvena iezime ir pilsétvides fragmentéSanas
un atSkirtbu uzsverSana nevis kontekstualas un
linearas attiecibas starp arhitektiras formam,
kas ir bijuSas pilsetvides veidoSanas domin€jo$as
iezimes 1idz 21. gadsimtam. Pilsétvide tiek radtta
no telpas fragmentiem, atseviSkiem t€liem un
nesaistitam idejam. Jaunas pilsétvides veidoSanas
fpatniba ietver tadu jaunu telpu radiSanu
(att€loSanu), kas, iesp&jams, tieSa veida nekad
netiks realizétas, tomér informacija, organizéta
noteikta vizuala forma sniedz ieskatu, virzibu
vai rosina dialogu, kada virziena pilsétvide
varétu attistities. Sada pilsétvides vizuala
att€loSana pielauj iesp&ju saplast realajai,
eksist€josajai pilsétai un iesp€jamajai pilsetai
[6, 405].

Ar kombinéta urbanisma stratégijam
tieck paredzeta iesp&jami elastiga un atvérta
pilsétvides attistibas programma, kurai jareage
un japiemérojas digitalo tehnologiju raditas
informacijas ekonomikas un vizualas kultdras
prastbam. 21. gs. pilsétvides veidoSana liek
velreiz pardomat informacijas un telpisko slanu
mijiedarbi, kas ietver ne tikai telpas veidoSanu,
bet arT informacijas, attiecksmes un nozimes
izpausmi. Uztverot pilsétvidi ka vienotu sisteému,
kura Kkartojas telpiski un informacijas slani,
iespgjams  daudzpusigi analizét pilsetvides
attistibas  jautajumus. Ar pilsétplanosanas,
masdienu kognitivo zinatnu, eksperimentalas
psihologijas un komunikacijas zinatnu palidzibu
tiek mekléti veidi, ka radosas idejas pilsétvides
veidoSana padarit produktivakas un pieejamakas
sabiedribai. Viens no Sadiem veidiem ir
pilsétvides veidosanas vizuala att€loSana.

Pilsétvides veidoSanas vizuala véstijuma
ipatnibas 21. gadsimta

21. gadsimta pilsétvides veidoSana no
vizuala izzinas veida viedokla ir informacijas
montazas vai kolazas dazadas kombinacijas,
nemot vera digitalo tehnologiju izmantosanas
logiku. Informacijas montaZzas un kolazas
ipatnibas ietver virtuala informacijas slana
parklajumu  realajai  pilsétas  telpai. Sada
mijiedarbiba tiek piepemta ka autentiskas
(realas pilsétvides) pieredzes alternativa un
saikne starp atseviskiem pilsetvidi veidojoSiem
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1. att. Arhitekta N. Koutsa projekts “Mixtacity”
Fig. 1. Project “Mixtacity”, architect Nigel Coates

fragmentiem, ka arT ka komunikacijas modelis.
Vizuala att€losana k}uvusi par aktivu starpnieku,
aizpildot telpu starp skatttaju un piedavato
ideju. Vizuala att€losana klast par nozimigu
zinojuma sastavdalu, ta vairs nav tikai ietverosa
forma. Realitates veidoSanu liela méra nosaka
medija formas un zinojuma satura mijiedarbiba.
Uzskatams piemérs ir britu arhitekta N. Koutsa
2007. gada projekts “Mixtacity”, lai aktualizeétu
jautajumu par Temzas krastu telpisko attistibu
Londona. Projekts ataino pilsétas telpisko
attiecibu sareZgitibu, sajaucot eksist€josSu un
iesp&jamu realitati [3].

Semiotikas un mediju teorijas pétfjumi var
veiksmigi tikt izmantoti ka norades uz vizuala
véstljuma TIpatnibu modeléSanu. Semiotiska
analize tiek koncentr€ta uz zimes, zinojuma
analizi un interpretaciju, tieSu un netieSu nozimi,
savukart mediju teorija tiek uzsveértas medija
kategorijas un formas, to ietekme uz kulttru
vai cilveka un sabiedribas apzinu. Semiotikas
un mediju teorijas pétfjumu parklajums spégj
sniegt daudzpusigas vizuala véstljuma analizes
iespgjas arT pilsétvides modeléSana, ietverot
gan satura, gan medija formas analizes iespéjas.
Semiotikas un mediju teorijas parklajums ir
arT iesp€ja sistematizet plaso informacijas klastu
par vizualo attélosanu [10].

Viens no jaunakajiem  pétfjumiem
par ce€lonsakaribam starp ideju izpausmém
arhitektdra un to vizualo att€loSanu ir Berlahes
institata (Berlage Institute, Rotterdam) petijums
par radoSu ideju izpausmém arhitektara [5, 9].
Taja tiek piedavata vizualas att€loSanas
terminologija un iesp&jama struktira atbilstosi
semiotikas reprezentacijas modeliem:

Konvencionalas, simboliskas zimes,
simboli (zlmes, kuru pamata ir
konvencionalitate, savstarp&ja vieno-
Sanas par zImju nozimi).

Ikoniskas zimes (zimes, kas balstas uz



fizisku Iidzibu starp zimi un att€lojamo
objektu).

Indeksikalas zimes (zimes, kas balstas
uz asociacijam).

formas sakartotas seciba,
kas demonstré secigu pareju no nosacitas,
pienemtas saiknes starp apzim€jumu un
nozimi Iidz tieSai, c€loniskai saiknei. Mediju
teorijas  konteksta vizualo att€loSanu var
interpretét ka mediju, komunikaciju kanalu
vai zinojuma formu. Sos visparigos principus
var izmantot ka pamatmaterialu, lai strukturétu
vizualo  vestljumu  pilsétvides  veidoSanas
konteksta.

Zimju

Pilsetvides veidosanas vizuala véstijjuma
ipatnibas 21. gadsimta Latvijas konteksta

Eiropas Savienibas kopigajai telpiskas
attistibas telpai ir nozimigas sekas nacionalaja
planosana valstts, kas pievienojas Eiropas
Savienibai 2004. gada maija, tai skaita arT
Latvijai. Latvijas Nacionalais attistibas plans
2007. — 2013. gadam nosaka policentriskas
attisttbas modela ievieSanu Latvija, kas paredz
attistit  pils€tu tiklu, stimul€jot pilsetas klat
par katra regiona un visas valsts attistibas
virzitajspeku.  Saja  aspekta batiski izprast
vienotas Eiropas pilsétbtvniecisko struktiru
attistibu, lai varétu analizét pilsétvides veidoSanas
Ipatnibas Latvijas méroga [9].

Latvijas pilsétvides telpisko uztveri 21. gs.
ir veidojusi ieprieks€jo gadsimtu pilsétas vizualie
vestijumi [8, /2]. Ka piemeérs vizuala véstljuma
fpatnibam  Latvijas  pilsétvides  veidoSana
21. gs. izmantota Riga. Rigas panoramas un
skati no izzinas materiala graviras un gramatas,
vai neatkariga makslas darba ir kluvusSas par
savdabigu instrumentu 21. gs. pilsétvides
planosana, par pamatu izmantojot dokumentéto
liecibu vizualo véstijumu. Rigas panoramas
ipatnibas tiek ieklautas jaunas pilsétvides
veidoSana. Jauna vide tiek jau iepriek§ projicéta
konkrétaja, daudz reproducétaja panorama.
Jauna pilsétvides vizuala planosana Riga, kas
kvalitativi spétu konkur€t ar spécigo Rigas
panoramas vizualo t€lu, vél nav radita — nav
bijusi pietiekoSi spéciga argumentacija, kas
spétu aizstat panoramas silueta spécigo t€lu.
Iesp&jams, ir nepiecieSams batiski no panoramas
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Fig. 2. Panorama of Riga 1548

atSkirfgs vizualas att€loSanas panémiens un
telpiskas planoSanas veids, kas spétu radit tikpat

arhetipisku pilsétas vizualo te€lu ka pilsetas
panoramu.

Saja  aspekta var runat par jauna
pilsétvides t€la radiSanu, jaunu vizualo

veéstljumu, kura sava zina ir pasnozimiga,
paspietickama un nebalstas uz esos$as panoramas
izmantoSanu.  Sada arhitektara, ka liecina
Eiropas arhitekttras pieredze ir ST laikmeta
raksturotaja — dal€ji tapec, ka pasatijumu
uzdevums Kklast arvien noteiktaks, lielaks,
un arhitektiem ar vipu raditajiem produktiem
jasacensas par uzmanibu globalas ekonomikas
apstaklos.  Muasdienu  kultdra  nepartraukti
pieprasa t€lus, jaunus parsteigumus un pat
Soku, tomér noturiga un pastaviga t€la izstrade
ir laikietilpigs process [5, 7]. Tels, tapat ka citi
dizaina aspekti, ir planojams un strateégiski
virzams  aspekts. Idejai jabut pietiekoSi
piesatinatai un neierastai, lai tas te€lam batu
pietiekoSs potencials klat ikoniskam. Sobrid
Sada téls vai teli ir nepiecieSami ka jauns vizuals
informacijas slanis ikoniskajai Rigas panoramai.
Ka uzskatamus var minét daZus Rigas té€la
vizualo att€lojumu piemérus. Spécigs vizualais
tels ir gadsimtos kultivéta Rigas centra panorama
(2. att.) [1]. Sobrid aktuals ir jautajums par citu
jauno teritoriju un to t€lu attisttbu Riga — tadu,
kas spétu lidzvertigi eksistet lidzas Rigas
panoramai. MingSanas verts ir danu arhitektu
biroja JDS Architects piedavatais dzivojamas
vides projekts Riga, MeZaparka, piedavajot no
tradicionalas vides batiski atSkirigu te€lu (3. att.)
[11]. Latvijas Modernas Makslas muzeja vizualais
t€ls ir piemérs pilsétas fragmentu veidot ka jaunu
ikonisku t€lu tuvu esoSajai Rigas panoramai [4].

Sis eso§as un jaunas vides vizuala
véstljuma jautajums eksist€ arT citu FEiropas



3. att. MeZaparka vizualais t€ls danu arhitektu biroja
piedavajuma
Fig. 3. Visual image of Mezaparks

4. att. Rigas Modernas Makslas muzejs
Fig. 4. Modern Art Museum of Riga

pils€tu pieméros, tomér Tpasi aktuals ir tikai tajas,
kam Eiropas telpiskaja sist€éma ir vai ir planora
nozime. Pieméram, Belgijas pilsétas LjezZas
jaunaja pilsetas silueta domin€ spanu arhitekta
Santjago Kalatravas projekteta dzelzcela stacija,
savu aktualitati ir zaudgjis pils€tas rapnieciskais
siluets — piepilsétas fabrikas un to torpi. Maini-
jusies ir pilsétas nozime FEiropas telpa — ta
ir kluvusi par svarigu dzelzcela mezglu.
Riga, nemot véra Eiropas telpiskas attistibas
Ipatnibas, visticamak saglabas kultaras pilsétas
statusu, kas nemams Vvera jauna t€la sintezeSana.
Tomér Rigai papildus jau kultarvesturiski
veidojuSajai  panoramai nepiecieSami  jauni
vizualie t€li, kas to raksturotu ka jaunu un
dinamisku pilsétvidi.
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Secinajumi

21. gs. informacijas sabiedribas un
kombinéta urbanisma konteksta komunikaciju
tehnologijas ir nozimigs faktors ar pilsetvides
veidoSanu  saistitu  procesu notikSana un
pieredzésana. Realizgjot idejas vizualos att€los
atkariba no tehnologijam, rezultats gan ir viens
un tas pats - fiziska telpa parklajas ar datu slani.
Objekta virtuala eksistence ta vizualaja att€losana
tiek pielidzinata ta realai eksistencei.

PilsétplanoSanas specifika atbalsta ideju
radiSanu, kas, iesp&jams, nekad netiks realizétas
tiesa veida — tas rada potencialu, péc kura vadities
turpmakajaprojektéSanas procesa. Idejuizpausmes
pilsétvides veidoSana tiek parnestas to grafiskaja
pieteikuma. Idejas attTstibas iesp&jamibas un
virziena paredzéSana, nevis ta tieSa radiSana ir
viena no pozicijam, ko izsaka idejas eksistence
vizualaja att€loSana.

Vizuala véstljuma veidoSana un izpratne
par to liela méra ir arT jautajums par informativo
kontekstu — vienoto Eiropas telpu, vizuala izzinas
modela dominéSanu informacijas parraidiSana.
Blivais vienotais informacijas parklajums ir bijis
c€lonis arT vizuala veéstjuma fragmentetajam
raksturam, ko raksturo paSorganiz€joSa retoriska
parlieciba, kam liela méra neeksiste ideju attistibas
celonsakaribas.

Apzinata un  mérktieciga  vizualas
att€loSanas lietoSana no arhitekta puses lauj veidot
komunikacijas procesu ar pilsétvides veidoSana
iesaistitajiem dalibniekiem Butiba tas nozimé
pilsétvides veidoSanas pozicionéSanu plasaka
kultaras konteksta un arhitektaras saikni saistiba
ar citam zinatnu disciplinam.

Vizualais vestijums, tapat ka citi pilsétvides
veidoSanas aspekti, ir planojams un stratégiski
virzams aspekts. Jautajums ir Tpasi aktuals Rigai,
kurakavienano Eiropas Savienibas galvaspilsétam
ir vienotas Eiropas telpas sastavdala.



IMPORTANCE OF VISUAL INFORMATION IN CONTEMPORARY URBAN PLANNING
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Creation of new contemporary urban
environment is a complicated process that
involves transformation of various informational
levels into  spatial  constructions.  The
transformation process itself is related to
organization of information into forms of visual
representation. This aspect requires an overview
of causal interrelations connected with visual
representation. The research is focused on
organization of information in creative phase of
urban planning, leaving the physical building
process outside the margins of the research.
The investigation of the causal connections of
visual representation is the discipline closely
connected with  communication  science,
media theory and visual arts. Transformation
of information in contemporary urban planning
means exchange of ideas and communication.
At the present moment extraction of knowledge
about architecture to the great extent is based
on its visual representation and comprehension
of it. The aim of this research is to demonstrate
that application of knowledge based on
overlapping studies in the fields of semiotics
and media theory is an effective communication
channel between creators of urban environment
and other parties involved. Former investigations
as in theory of architecture and praxis, as in
semiotics and media theory have not embraced
valuable answers connected specifically with
urban planning. The aim of the research has lead
to the use of corresponding research methods.
The material of investigation has been analyzed
and structured using analytical and describing
method to feature the meaning and content
of visual representation and connected terms
accordingly theory of architecture, semiotics and
media theory. Semiotic researches and media
theory are used as theoretical basis to investigate
visual representational issues of architecture and
urban planning. The aspects of architecture are
based also on practical examples. The research
also features specifics of visual representation
aspects of urban planning in Latvia.
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Features of urban planning in the 21* century

The development of contemporary urban
environment is characterized as interdisciplinary.
There are various variables involved in this
process. One of these factors is influence of
information and economics of unitary Europe.
The current tendencies of formation of urban
structures indicate development that exceeds
national borders following the global flux of
informational economics and the same time
are greatly connected with local geographical
dislocation [7]. Considering this aspect
it is important to have an overview of spatial
development tendencies in European Union.
It is united informational space that needs to
be accurately translated into spatial structures.

Features of contemporary urban planning
in the 21* century is also greatly influenced
by the dominance of changes that are caused
by the visual investigation of space. Western
culture has privileged textual investigation
model as the highest form of intellectuality [14],
on the contrary visuality has been considered
as accompanying illustrations of the text.
At the moment emergence of visual culture
as independent discipline developing “picture
theory” (term proposed by William Mitchel,
professor of History of Art in Chicago) features
specifically visual investigation of the space
as the dominant [12]. There is strong tradition
of interpretation of the visual depiction in
Western culture. Visual representation has
become significant participant of culture;
therefore it is important to direct attention
to visuality and its interpretation methods.

The result is the urban environment of the
21% century — complex structure which consists
of various heterogenic components that overlap
and interact. The urban planning of the 21%
century is recombinant urbanism that involves
interactions of different factors simultaneously
[13, /4]. The main feature of the recombinant



urbanism is accentuation of fragmentations
and differerences instead of the contextual and
linear relations between architectural forms that
has been dominant features of urban planning
until the 21% century. At the present moment
the urban environment is created from spatial
fragments, separated images and unattached
ideas. Formation of new ideas of urban
environment (visual representation of it) involves
specific characteristic feature that means the
depicted spaces, perhaps, will never be realized
directly. However, information organized in
a particular visual way renders certain discourse
which direction the environment can be
developed. This kind of visual representation
allows convergence of real, existing and possible
urban environment [6, 405].

The strategies of recombinant urbanism
foster elastic and open development of urban
programmes that need to react to changes of digital
technologies, informational economy and visual
culture. The creation of the urban environment
in the 21* century once more forces to reconsider
interaction of spatial and informational layers
that involve as construction of spatial environment
as formation of attitude and meanings to space.
This way, perceiving urban environment as
united construction, is possible to analyze
different aspects connected with its development.
The ways to make urban ideas accessible
and productive investigations in the fields of
contemporary cognitive sciences, urban planning
and experimental psychology are applied.
One of these ways is visual representation.

Features of visual representation in urban
planning in the 21* century

Considering the visual investigation method
of space as dominant, the urban environment
of the 21st century is montage and collages of
information taking into account possibilities
of digital technologies. This interaction is
accepted as authentic alternative of experience of
real spaces as well as connection between different
fragments of the city and also as communication
model.

Visual representation has become an active
medium, filling the space between the creators
of environment and other involved parties.
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Visual representation thus becomes important
part of the informational message; it is not
only accompanying illustration. The creation
of certain reality to the great extent is the
result of interaction of content and form of the
representation. Demonstrative example is the
project “Mixtacity”, created by British architect
Nigel Coates. The project renders the complicated
relations in the environment parts, dismantling the
border of existing and possible [3].

The investigations in the fields of semiotics
and media theory can be used as successful
references to model visual representations.
The semiotic analysis is concentrated on the
research of sign, direct and implicit meanings;
on the contrary media theory is focused on
media forms and their effect on culture [10].
Overlapping of the both fields offer wider overview
and option to systematize ways of interpretations
and applications of visual representations.

One of the recent researches concerning
ideas in architecture and their visual representation
is the report of Berlage Institute in Rotterdam

[5, 9]. It includes organized terminology
accordingly the representational models of
semiotics:

Conventional, symbolic signs (based on
conventions of their meanings);

Iconic signs (based on resemblances
between sign and the object it
depicts);

Indexical signs (based on associations).

The forms of the signs are organized
in the sequence that demonstrates the transition

from conventional meaning to associative.
In the context of media theory visual
representation  can  be  interpreted  as

communication channel. These principles are
basis to interpret visual representations in urban
planning.

Features of urban planning in the 21% century
in Latvia

The spatial development of European
Union has significant consequences in national
planning for the countries that has recently
joined the Union. The Latvian National
Development Plan establishes the polycentric



model of urban planning that is also influenced
by united Europen economical space [9].

The perception of urban environment
of Latvia in the 21% century has been shaped
by the visual representation of previous
centuries [8, /2]. As an example the capital city
Riga is used in investigation. The panoramas
and views of Riga from reference materials
in the books or independent art object have
become specific instrument of urban planning
using some traditions of earlier centuries’
perceptions. The features of panoramas of
Riga are partly included into creation of new
environment. New ideas are projected into
traditional reproduced panoramas. The new,
strong visual representation of Riga’s new urban
environment that could compete with traditional
panoramas has not been developed yet. There
have not been strong arguments to substitute
the existing ones. Perhaps, the new visual
approach should include from panoramic
view different approach that could be another
archetype of Riga urban environment.

In this aspect it is necessary to develop
new visual approach that is self-sustainable
image that is not based on traditions. This kind
of architecture is characteristic to new architecture
of Europe, partly because tasks of commissions
have become more distinct and products of
architecture need to compete among themselves
in conditions of global economy. Contemporary
culture continuously requires new images,
new surprises and even shock. However,
development of sustainable image is demanding
process in terms of different aspects [5, 7].
The image, like other design aspects, needs
strategy to be developed. The idea, the image
needs to be saturated and unaccustomed enough
to have potential to become iconic. At the
present moment this kind of image development
is necessary as new visual layer to existing iconic
panorama of Riga. As examples can be mentioned
some images of Riga development.

The first example is widely exploited
panorama of Riga (Fig. 2) [1]. At the present
moment the actual question is the development
of new territories of Riga. The interesting
example to mention is the offer to develop area
of Mezaparks by Danish architects JDS Architects,
the example includes different approach on the
contrary to traditional methods (Fig. 3) [11].
The visual image of Modern Art Museum
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is example how to make urban fragment iconic
(Fig. 4) [4].

This question of new and traditional visual
images exists also in other examples of European
cities, especially in those which are planned
as significant. Riga, considering spatial
development of Europe will keep its importance
as city of culture, this aspect is important
synthesizing new image of new dynamic urban
environment.

Conclusion

Taking into account features of information
society and recombinant urbanism; digital
technologies are important factor to develop
and experience processes connected with urban
environment. As the result the physical space
is layered with informational level. Virtual
existence of the architecture has become equal
to its real existence.

The specifics of urban planning include
creation and representation of ideas that, perhaps,
will never be developed directly. However
they create potential to develop in other project
phases. Ideas are transformed into visual
notification. The possibility to develop idea and
showing direction has become dominant into
existence of urban environment virtually.

Creation of visual representation and
understanding of it to great extent is question
of united informational context of Europe, visual
investigation model dominance in transferring
information. Dense informational background
has been also cause of fragmentised character
of contemporary visual representations.

Conscious application of  visual
representations is option to create successful
communication process. It positions creation of
urban environment into wider context of culture
and other scientific disciplines.

The image, like other design aspects, needs
strategy to be developed. The question is very
important to Riga, the new developing urban
environment in the context of united Europe.
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L. Paklone, 1. Strautmanis, Vizuala véstijjuma nozime miisdienu pilsétvides veidoSana

Jaunas pilséetvides radisana misdiends ir komplicets process, kas ietver daZada veida informdcijas transformesanu
telpiskas struktiiras. Informdcijas transformésanas process savukart lield mera saistits ar apstradajamas
informdcijas organizésanu vizudld formd, kas pieprasa parzinat ar vizudlo attélosanu saistitas likumsakartbas.
Peétijuma 1. nodala ,, Pilsetvides veidoSanas ipatntbas 21.gadsimta” ir aprakstits viens no biitiskakajiem 21.gs.
pilsetbiivniecisko struktiiru veidosanads faktoriem — Eiropas vienotds informdcijas un ekonomikas telpas ietekme uz
pilsetbitvniecisko struktitru atttstibu. ST briza pilsetbivniecisko struktiru veidoSanas tendences uzrada atttstibu,
kas parkapj nacionalas robezas, sekojot informacijas ekonomikas atttsttbai, un vienlaicigi ir specigi atkarigas
no geogrdfiskas dislokacijas vietas. Petijuma 1. nodald ir aprakstita art vizuald telpas izzinas veida dominésSanas
ienestas izmainas 21.gs. pilsétbiivniecisko struktiru veidosana. Petijuma 2.nodala ,,Pilsétvides veidosanas
vizuala vestijuma Tpatnibas 21.gadsimta” ir aplitkota daZadas vizudaldas informdcijas interpretdacijas iespéjas,
galvenokart akcentejot tdas, kuras balstas semiotiskaja pieeja, ka art tas, kuras balstas mediju teorija. Semiotikas
un mediju teorijas pétijumi izmantoti ka nordades uz vizuala vestijuma ipatnibu modelésanu pilsetvides veidosand.
Literatiiras saraksts ietver darbus, kuros analizeta gan semiotiska pieeja, gan mediju teorijas pieeja. Petijuma
3.nodala ,, Pilsétvides veidoSanas vizuala vestijuma ipatnibas 21.gadsimta Latvijas konteksta” ir aplitkota Rigas
pilsetvides vizuala tela tpatnibas, kas kluvusas par savdabigu vizualizéSanas instrumentu 21.gs. pilsétvides
planosana Riga, par pamatu izmantojot ka iepriekséjo gadsimtu dokumentéeto liectbu vizualas liectbas, ta art
Jaunus informacijas slanus.

I. Paklone, I. Strautmanis, Meaning of Visual Representation in Contemporary Urban Planning

The research is based on pre-assumption that that development of urban environment in the 21st century is
complicated process that involves transformation and organization of different types of information. This process
to a great extent is connected with visualization of information that requires knowledge of purposeful of visual
representations. Chapter I “Characteristics of visual representation in the 21st century” describes factors that
influence urban structures of the 21st century — common informational and economical space of European Union
and visual perception method as dominant in processing information. Current urban structure, this building trend
shows the development in violation of national borders, following the development of the information economy,
and while there are strong due to a geographical location-awareness. It is important to talk about urban structure
formation models, related to a wide area - Europe.Chapter Il “Characteristics of visual representation in urban
planning in the 21st century” contains analysis of visual representation accordingly to the topology of the signs
in semiotics and media types in media theory. A link between these two theoretical realms allows creation of
more cogent analysis of visual representation and its meaning in contemporary urban planning. Chapter III
“Characteristics of visual representation in urban planning in Latvia in the 21st century” features Riga as example
of characteristics of visual image of the city that is used as visual instrument to exploit visual image of the city.

. ITaknone, U. CtpayTmanuc, 3HayeHne BU3yalibHOI MH(opMauyy B ()OPMUPOBAHUU COBPEeMEHHOM
TOPOACKOI cpefbl

Co30anue HOB01L 20pOOCKOIL CPeObL 8 HACMOALEe 8PEMs — IMO CAONCHbLIL NPoYecc, KOMOpblil 8KArOUdem 6 ceds
Mpancopmayuio pasnozo pooa UHGOpMAUUU 8 NPOCMPAHCMEEHHbIX cmpyknypax. TIpoyecc mpancgopmayuu
uHgpopmayuu 8 c80r ouepedb, 8 DOALULOT CMENEHU C6A3AH C OpaHUu3ayueil. 0bpabamviéaemoi uHpopmayueli 8
B8U3YAAbHYIO popmy. B 1-1i uacmu uccaedosanus «OcobeHHOCMU POPMUPOBAHUA 20POOCKO20 NPOCMPAHCIEA 8
21-m 8exe» paccmomper OOUH U3 CAMbBIX 3HAUUMEAbHBIX PAKMOPO8 CO30AHUA 2DAOOCMPOUMEAbHBIX CHIPYKNLYD
— BAUAHUE eBPONEICKOI eOUHOU UHPOPMAUUOHHOU U IKOHOMUHECKOU CPeObl HA passumue PadoCmpoOUmenbHbix
cmpykmyp. Pazsumuto cospementbix 2padocmpoumenbHblx CMpyKmyp XapakmepHo nepecederHue HAyuOHAAbHbIX
2paHUY, CACOYA PAIBUMUIO IKOHOMUKU UHDOPMAUUY, U OOHOBDEMEHHO 6 DOALUONI Mepe 3ABUCUMbL OM MeCd
2eozpachuyecxoit oucaokauuu. Bo 2-u uwacmu uccaedosanus «QOcobeHHOCMU BU3YAAbHOU UHPOpMAUUL 8
opmuposanuu 20p00CKoll cpedbl 8 21-m 8eke» paccmMompeHvl 803MONCHOCMU UHMEPNPeMAayul 8U3YAAbHOI
UHpOPMAUUU 21ABHBIM 0OPA3OM AKUEHMUPYA Me, KOMOPble OCHOBbIBAIOMCHA HA CEMUOMUHECKOM NOO0XO0O0e.
Cnucok aumepamypul 8KAOUAeN 8 CeO5 UCCACOOBAHUSA, 8 KOMOPLIX UCNOALIOBAHA CEMUOMUYECKAR MeOPUs U
meopus cpeocme Maccosoli ungopmauuu. B 3-it uacmu uccaedosanun « OcobeHHoOCMU 6U3YAAbHOU UHDOPpMALUL
6 hopmuposaruu 20p00CKoil cpedbl 8 Konmekcme Jlameuu 6 21-m eexe» paccmompervt 0cOOeHHOCMU 20POOCKOIL
cpedvt Puzu, komopule cmaau c60e00pa3HbiM UHCIMPYMEHMOM BU3YAAUSAUUU 8 NAAHUPOBAHUL 20POOCKOIL CPebl
Pueu 21-20 6exa, ucnoavdys 6 kauecmee O0CHOBbL O0KYMEHMAAbHbLE CEUOCMEAbCNBA BUIYAALHBIX CBUOCHIEALCME
NPeObIOYUUX BEK08, d MAKHCE HOBbLE CAOU UHPOPMAULL.
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